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QUARTERLY OUTLOOK & RECOMMENDATION

Bata India Ltd, European footwear giant and India’s most
trusted Indian footwear brand reported lackluster
September Quarter 2024 results amid muted demand and
high inflation.

Revenues stood at Rs 8371 million in Q2FY25 compared
to Rs 8,191 million same period previous year, a rise of
2% YoY. Earnings before interest, tax, depreciation and
amortization (EBITDA) margin was reported at 22.95% in
Q2FY25 compared to 24.10% in the same period
previous year. Operating margins were impacted by
inventory clearance undertaken by the company in
September Quarter 2024. Net Profit came in at Rs 524
million in Q2FY25, a rise of 52% YoY due to base effect.
Net Profit in Q2FY24 was lower at Rs 345 million, on
account of VRS expenses of Rs 409 million during the
quarter.

Bata India has maintained its superior product quality and
credibility over the past 92 years. The company is known
for its high quality affordable footwear. Post Covid,
higher demand for athleisure, high competitive intensity
with comeback of unorganized players and Goods and
Services Tax (GST) hike on economy footwear segment
(below Rs 1,000) has impacted Bata India revenue base.
GST has been increased from 5% to 12% on footwear
below Rs 1,000 from January 2022.

Economy segment constitutes 31% of total Bata India
volumes. Floatz, Bata Comfit and Power are growing
strongly for Bata India. The company is expanding
aggressively through its franchise stores in tier 2-4 cities
now touching 600 number in September Quarter 2024.
Bata India added 34 new franchise stores in Q2FY25. The
company has 1355 company owned company operated
(COCO) stores with a total network of 1955 stores as on
September 30t 2024.

We recommend HOLD with a target price of Rs. 1620
with PE multiple of 59.79 x FY25E & 53.07x FY26E.
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Lower revenue growth in Q2FY25, Higher traction in lower tier cities & towns

Revenue growth Falls 11.4% QoQ In
Q2FY25
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The management is optimistic of a turnaround in
the mass segment supported by its strong EBO
and franchise network. The mass segment, below
Rs 1000 footwear now comprises 30% of total
volumes which was nearly 50% in pre-Covid
times. GST hike in 2022 led to change in product
portfolio mix as lower priced products migrated
to premium category. Over the past two years,
GST hike and higher raw material inflation
especially increase in rubber prices led to higher
product prices impacting footwear demand in
economy segment. Though Bata India is
witnessing muted demand in the mid-mass
segment, the premium segment continues to do
well.

Lower tier cities and towns are seeing higher
traction compared to larger cities. The company
is expanding aggressively in tier 3-4 cities
through franchisee model. The franchise model
requires lower investment but also aggregates
lower margins compared to company owned and
company operated (COCO) stores.

EBDITA Falls 5% QoQ & 3% YoY In
Q2FY25
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Net Profit Growth Jumps 52% YoY Due To

Base Effect
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Bata India Moves With An Agrgresive
Franchise Model
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Inventory Clearance Impacts EBITDA
Margin In Q2FY25
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Crude On The Rise, Store Size Reduced To Control Expenditure
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Cost of raw material jumped 28% YoY and rose 30% sequentially in Q2FY25. Major raw materials used by
Bata India are rubber, polyurethane (PU) and ethylene vinyl acetate (EVA). PU is sourced from crude
based chemicals and crude is rising over the past few days. While EVA prices are stable, rubber prices
have fallen considerably from a high of Rs 250 per kg levels in August 2024 to current levels of Rs 180 per
kg. But raw material cost constitutes just 9% of total expenditure and 8.5% of revenues. Other expenses
which include advertisement and promotional expense is a major variable cost amid high competitive
intensity constituting 22% of total expenditure in Q2FY25. The management is controlling expenditure by
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reducing store size by 30% in malls and 20% on high streets.




Bata India Volumes Slides In FY24
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Metro Brand Walks Ahead On ASP Front
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Bata India Metro Brands Campus Relaxo
Activewear

Bata’s annual revenue CAGR is 3.5% and PAT CAGR
stands at (4.6%) over the past five years. In Indian
footwear industry, 25% of the market is dominated
by top 30 players. The remaining footwear market
is unorganized and highly fragmented. Bata India is
facing tough competition from close peers such as
Metro brands and Campus Activewear and also
from players like Zudio, catering to both value and
fashion conscious customers. The wunorganized
segment has also come strongly post-Covid giving
competition in the mass segment. But the
management is confident of strong turnaround in
the mass segment in the near future. Bata India is
doing well in semi-premium and premium segment.
Bata Comlfit volume is up 23% YoY in Q2FY25.
Floatz is growing at a scorching pace selling 27,000
pairs on weekly basis. Bata Floatz volume increased
64% YoY compared to last year. Floatz brand
contributes 3% to Bata India’s ecommerce business.
Power brand volume growth rose 6% YoY in
Q2FY25. Bata India added four Power new exclusive
brand outlets (EBOs) in Q2FY25 and targets 100
Power stores by the end of December 2024. Power
brand contributes in mid-double-digits to overall
Bata India turnover.




broendiure i . In o) U5 QS GHK QIS QUM CNGH QU4 OSP4 CRGH P4 QM O

Cost Of Materia Consumed MBI 5809 302b | MO09 59293 Tv  391H 49906 188% | 49906 55712 | -104%
Purchase Of Stock In Trade BhHAL | 26581 L% 296581 316350 b 31600 3049 38% | ML 343368 | -1L0%
Employee Benefit Expense U920 (120357 S55% 10357 10513 % 105136 10505 | 26% | 202505 105831 | -31%
Finance Costs MA 004 33k 0104 30820 Ok 3090 2984 Sdh B4 B 3
Depreciafion 0007 8TL34 ) 35% | BTLM 0193 | % 1% | 883 | S0b 8883 | SISTB | 53%
Other Expenses 18831 1040 1% 040 19419 93% 19414 213N 3% RB3A 187265 | BB2%

Corporate Profile

Bata India, a symbol of trust and quality for Indian consumers, serving 250,000
customers every day has continuously evolved to cater diverse needs and
preferences of Indian families to become the largest footwear retailer and
manufacturer in the country.

Bata India sells 50 million pairs annually and its expansive retail network consists of
more than 1900 stores (company owned company operated and franchise). The
company is redefining the intersection of fashion and comfort through its various
brands — Bata Red Label for in-trend global styles, Bata Comfit for technology-
enabled comfort in daily wear, athleisure brand Power for fithess sneakers and
apparel, NorthStar for sneakers inspired by global youth trends, fashionable range
of clogs and slip-ons under Floatz, kids brand Bubblegummers and Hush Puppies
the global brand that epitomizes comfort and elegance to name a few.




QUARTERLY PROFIT & LOSS STATEMENT OF BATA INDIA LTD FROM 315t March 2024 To 315 Dec 2024E

VALUE

Rs. In Million

INCOME FROM OPERATIONS

OTHER INCOME

TOTAL INCOME

EXPENDITURE

EBDITA

DEPRECIATION

PROFIT BEFORE INTEREST & TAX

INTEREST

EXCEPTIONAL ITEM

PROFIT BEFORE TAX

TAX

PROFIT AFTER TAX

EQUITY CAPITAL

FACE VALUE

EPS

31-Mar-24

3 months

1976.14

220.12

8196.86

-6182.96

2013.90

-901.93

1111.97

-309.20

0.00

802.71

-199.92

602.85

642.64

5.00

4.69

30-Jun-24

3 months

9446.34

161.60

96017.94

-1594.59

2013.35

-871.34

1142.01

-307.74

1339.52

21173.19

-430.10

1743.69

642.64

5.00

13.57

30-Sep-24 31-Dec-24E
3 months 3 months
8371.44 9124.81
170.98 179.53
8542.42 9304.40
-6621.31 -7283.44
1921.11 2020.96
-902.07 -920.11
1019.04 1100.85
-317.92 -324.28
0.00 0.00
101.12 176.51
-177.50 -195.25
523.62 581.32
642.64 642.64
5.00 5.00
4.01 4.52




ANNUAL PROYTIT & LOSS STATEMENT OF BATA INDIA LTD FROM 2022 TO 2026E

VALUE 31- Mar-22  31- Mar-23 31- Mar-24 31-Mar-25E 31-Mar 26E

Rs. In Million 12 months 12 months 12 months 12 months 12 months
INCOME FROM OPERATIONS 23871.19 34515.68 34784.13 354179.81 38353.68
OTHER INCOME 558.97 313.51 614.73 676.20 777.63
TOTAL INCOME 24436.16 34889.19 35398.86 36156.02 39131.31
EXPENDITURE -19720.2 -26606.96 -26949.48 -21623.22 -29833.07
EBDITA 4715.91 8282.23 8449.38 8532.80 9298.24
DEPRECIATION -2419.46 -29417.41 -3386.14 -3555.45 -3910.99
PROFIT BEFORE INTEREST & TAX 2296.45 5334.82 5063.24 4971.35 5387.24
INTEREST -928.18 -1078.52 -1167.92 -1202.96 -1275.14
EXCEPTIONAL ITEM 0.00 0.00 -409.00 0.00 0.00
PROFIT BEFORE TAX 1368.27 4256.30 3486.32 3774.39 4112.11
TAX -359.40 -1065.13 -887.07 -958.04 -938.87
PROFIT AFTER TAX 1008.87 3191.17 2599.25 2816.36 3173.23
EQUITY CAPITAL 642.64 642.64 642.64 642.64 642.64
RESERVES 17499.64 13696.35 145517.32 14107.21 15517.97
FACE VALUE 5.00 5.00 5.00 5.00 5.00

EPS 1.85 24.83 20.22 21.91 24.69




20.22 21.91

EBDITA MARGIN

24.00% 24.29% 24.05% 24.24%

19.43% 18.28% 18.18%

11.08 11.42




BALANCE SHEET OF BATA INDIA LTD FROM 2022-2026E

CAPITAL & LIABILITIES
(Rs. In Million)

Share Capital

Retained Earnings
NETWORTH

NON CURRENT LIABILITIES
Provisions

Lease Liabilities

Other Financial Liabilities

TOTAL NON CURRENT
LIABILITIES

CURRENT LIABILTIES

Trade Payables

Lease Liability

Other Financial Liabilities

Other Current Liabilities

Current Tax Liabilities

Provisions

Current Tax Net Liabilities

TOTAL CURRENT LIABILITIES
TOTAL EQUITY & LIABILITIES

ASSETS (Rs. In Million)

NON CURRENT ASSETS

Property, Plant & Equipment

Capital Work In Progress

Right Of Use Asset

Intangible Assets Under

Development

Other Intangible Assets

Investments

Other Financial Assets

Loans

Deferred Tax Assets

Current Tax Assets

Other Non Current Assets

TOTAL NON CURRENT ASSETS

CURRENT ASSETS
Inventories

Trade Receivables

Cash & Cash Equivalents
Other Bank balances
Loans

Other Financial Assets
Other Current Assets
TOTAL CURRENT ASSETS
Assets Classified As held For Sale
TOTAL ASSETS

2022

642.64

17499.64
18142.28

20.217
8912.92

0.00
8933.19

4560.717
2029.18
912.14
402.28
176.74
89.82
0.00
8170.93
35246.40

2866.44
37.23
9206.58
14.52

167.39
48.51
1227.02
0.00
1048.51
586.21
84.50
15286.97

8709.08
117.18
177.29

94170.92

0.00
262.39
622.51

19959.43
0.00
35246.40

2023

642.64

13696.35
14338.99

0.00
10093.42

4.12

10098.14

4088.80
2356.68
1054.75
631.60
9.35
15.94
0.00
8211.12
32654.25

3202.41
16.14
10545.84
21.51

142.22
48.51
1214.88
0.00
1140.49
230.09
41.92
16604.13

9042.58
825.54
145.41

4486.44

0.00
376.91
573.18

16050.12
0.00
32654.25

2024

642.64

14557.32
15199.96

0.00
10813.18

46.91

10860.69

2984.24
2739.29
1011.08
461.06
0.00
139.82
0.00
1335.49
33396.14

3264.91
15.65
11519.16
21.51

268.93
48.51
1284.26
0.00
1266.73
155.33
115.23
17960.34

9293.24
801.13
490.71

3538.517

0.00
363.39
152.91

15240.01
195.79
33396.14

2025E

652.64

14107.21
14749.85

0.00
12435.85

46.19

12482.04

6058.01
3418.90
920.08
622.43
0.00
128.63
0.00
1729.15
34961.04

3297.62
710.43
13016.65
0.00

271.62
59.18
1438.317
0.00
1456.74
240.76
103.71
18516.71

83175.40
1682.35
809.06
4115.51
29.25
454.24
918.52
16444.33
0.00
34961.04

2026E

652.64

15517.91
16160.61

0.00
13430.71

46.91

13471.62

6663.81
3896.317
966.09
115.179
0.00
141.50
0.00
8481.19
38125.42

3462.50
84.51
14578.65
0.00

285.20
62.14
1510.29
0.00
1602.41
264.84
114.08
20454.33

8951.61
1934.70
849.51
4411.69
30.71
522.31
964.49
17671.09
0.00
38125.42
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Disclaimer

The information and opinions contained in the research reports have been compiled
or arrived at from sources believed reliable but no representation or warranty,
express or implied, is made as to their accuracy or completeness. The research report
does not constitute a personal recommendation or take into account the particular
investment objectives, financial situations, or needs of individual clients. Clients
should consider whether any advice or recommendation in this research is suitable for
their particular circumstances and, if appropriate, seek professional advice, including
but not Iimited to tax advice. The reports do not take into account the particular
investment objectives, financial situations, risk profile or needs of individual clients.
The user assumes the entire risk of any use made of this information. This report is not
to be relied upon in substitution for the exercise of independent judgment.

The price and value of investments referred to in this research and the income from
them may fluctuate. Past performance is not a guide to future performance, future
returns are not guaranteed, and a loss of original capital may occur.

Research data and reports published/ emailed/ text messaged via Short Messaging
Services, Online Messengers, WhatsApp etc/transmitted through mobile
application/s, including but not limited to FLIP™, Video Widget, telephony networks,
print or electronic media and or those made available/uploaded on social networking
sites (e.g. Facebook, Twitter, LinkedIn etc) is for informational purposes only. The
reports are provided for assistance and are not intended to be and must not alone be
taken as the basis for an investment decision. The user assumes the entire risk of any
use made of this information. Though disseminated to clients simultaneously, not all
clients may receive the reports at the same time. We will not treat recipients as clients
by virtue of their receiving this report.

The reports include projections, forecasts and other predictive statements which
represent our assumptions and expectations in the light of currently available
information. These projections and forecasts are based on Industry trends,
circumstances and factors which involve risks, variables and uncertainties. The actual
performance of the companies represented in the report may vary from those
projected.



mailto:suhani.adilabadkar@gmail.com

The opinions expressed in the reports are subject to change but we have no obligation
to tell our clients when our opinions or recommendations change. The reports are
non-inclusive and do not consider all the information that the recipients may consider
material to investments.

We shall not be in any way responsible for any indirect, special or consequential
damages that may arise to any person from any inadvertent error in the information
contained in the reports nor do they take guarantee or assume liability for any
omissions of the information contained therein. Information contained therein cannot
be the basis for any claim, demand or cause of action. These data, reports and
information do not constitute scientific publication and do not carry any evidentiary
value whatsoever.

The user should consult their own advisors to determine the merits and risks of
investment and also read the Risk Disclosure Documents for Capital Markets and
Derivative Segments as prescribed by Securities and Exchange Board of India before
investing in the Indian Markets. The securities discussed in this report may not be
suitable for all investors. Investors must make their own investment decision based on
their own investment objectives, goals and financial position and based on their own
analysis. Prospective investors and others are cautioned that any forward-looking
statements, if any, are not predictions and may be subject to change without notice.

This report may provide the addresses of, or contain hyperlinks to websites. Except to
the extent to which the report refers to material we take no responsibility whatsoever
for the contents therein. Such addresses or hyperlinks are provided solely for your
convenience and information and the content of the linked site does not in any way
form part of this report. Accessing such website or following such link through this
report shall be at your own risk.

The author of this Research Report accepts no liability and will not in any way be
responsible for the contents of this report or for any losses, costs, expenses, charges,
including notional losses/lost opportunities incurred by a recipient as a result of acting
or non-acting on any information/material contained in the report. This is not an offer
to sell or a solicitation to buy any securities or an attempt to influence the opinion or
behavior of investors or recipients or provide any investment/tax advice. The
securities described herein may or may not be eligible for sale in all jurisdictions or to
certain category of investors. Persons in whose possession this document may come
are required to inform themselves of and to observe such restriction.

Compliance Officer: Anand Kumar Kasat
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